High School
ASD Career Technology Curriculum
Program Title: Business Marketing Education
Course Title: Marketing Operations and Advertising
ASD Course #: H8610




CIP: 52.1801
Grade Level: 10-12, One Semester
Prerequisite: Introduction to Marketing
UAA Tech-Prep/Articulation: No
Certification: ASK Business Institute Certification; National Professional Certification in Customer Service
Academic Credit: .5
Course Description:  Students will gain a basic understanding of store organization, finance, inventory control, business communications, and channels of distribution. They will be introduced to the preparation and evaluation of advertisements and displays, methods of promotion, and application of sales techniques. Students will identify the various channels of distribution for the consumer and industrial markets. Students will be able to explain the purposes and elements of advertising and display, identify parts of an ad layout, and apply them to mass media. They will demonstrate personal and non-personal sales techniques. Students will also be able to identify public relations as it relates to marketing. Students will also identify merchandise display and related risk management techniques by applying resources, interpersonal information, systems technology, critical skills and competencies and critical values. This is the related course for Cooperative Education
	Course Objectives
	Student Outcomes

	1. Promotion

	Students will …

1.1 identify the role of promotion as a marketing function
1.2 identify the elements of the promotional mix.

1.3 develop sales promotion plans

1.4 analyze the use of specialty promotion

1.5 explain the difference between advertising and public relations

1.6 develop a public relations plan

1.7 explain how to obtain publicity

	2. Advertising
	Students will …

2.1 explain the types of advertising media

2.2 evaluate the effectiveness of advertising

2.3 calculate media costs

2.4 select advertising media

2.5 explain the use of advertising agencies

2.6 explain the components of advertisements

2.7 describe the use of technology in the promotion function

2.8 demonstrate appropriate creativity

	3. Distribution
	Students will …

1 explain the nature and scope of distribution

1 explain the nature of channel strategies

1 select the appropriate channels of distribution for specific products

1 describe the shipping process, citing specific examples

1 explain storing considerations and the nature of warehousing

1 explain marketing and its importance in a global economy

	4. Purchasing and Inventory Control
	Students will …

1 plan for purchases

1 explain the busy and receiving process

1 explain stock handling techniques used in receiving deliveries

1 explain the types of inventory control systems

	5. Market Research
	Students will …

1 use date for information analysis

1 describe the use of technology in the marketing-information management function

1 organize and evaluate data collected by the student for specific information analysis

	6. Entrepreneurship and Risk Management
	Students will …

6.1 explain the concept of private enterprise

6.2 identify speculative business risks

6.3 explain the types of business risks

6.4 identify desirable personality traits important to business

6.5 explain employment opportunities in business

6.6 explain the types of business ownerships

6.7 explain legal issues affecting business

6.8 explain the nature of risk management

6.9 explain security precautions

6.10 describe the concept of insurance

	7. Career Exploration and Development
	Students will …

7.1 identify desirable personality traits important to business

7.2 identify skills needed to enhance career progression

7.3 analyze employer expectations in the business environment
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