CTE Course Description & Cross-walk


	Course Name:
	Marketing Operations & Advertising
	District Name:
	Anchorage School District
	EED USE ONLY
	Date: 

	Course  Number:
	H8610
	Developed by:
	Taylor, Hockema, Corbat, Chambers & Lyke
	Approval Status: 

	Date:
	June 2004
	Adapted from:
	
	


	( Career Cluster/Pathway:
	Marketing, Sales and Service
	( Prerequisite Course(s):
	Introduction to Marketing

	( Is this the final course offered by district?    YES  FORMCHECKBOX 
    NO  FORMCHECKBOX 
(
	Next Course In Sequence:

	( High School Credit =
	.5
	( This course will be offered:
	 FORMCHECKBOX 
 every year?
	OR
	 FORMCHECKBOX 
 every other year?

	( Technical Assessment Title & publisher: 
	

	( Is this course part of a CTE Program of Study agreement? 
	YES  FORMCHECKBOX 
    NO  FORMCHECKBOX 


	
If Yes, list postsecondary institution & attach the CTEPS Agreement:
	

	( Is this course brokered through another institution or agency?
	 FORMCHECKBOX 
 No
	OR
	 FORMCHECKBOX 
 Yes

	
If Yes, list institution/agency:
	

	( Tech Prep:
	 FORMCHECKBOX 
 No
	OR
	 FORMCHECKBOX 
 Yes
	If Yes, (1) List Postsecondary Institution:
	

	
(2) Name of Course: 
	
	Number of postsecondary credits
	
	

	( Eligibility for Nationally Recognized Skill Certificate(s)/State License or credential at conclusion of this course?
	 FORMCHECKBOX 
 No
	OR
	 FORMCHECKBOX 
 Yes

	
If Yes, identify Certificate(s) or License:
	ASK Business Institute Certification, National Professional Certification in Customer Service

	


( Course Description (a brief narrative description as published in the school’s registration materials OR attach the district syllabus): Students will gain a basic understanding of store organization, finance, inventory control, business communications, and channels of distribution. They will be introduced to the preparation and evaluation of advertisements and displays, methods of promotion, and application of sales techniques. Students will identify the various channels of distribution for the consumer and industrial markets. Students will be able to explain the purposes and elements of advertising and display, identify parts of an ad layout, and apply them to mass media. They will demonstrate personal and non-personal sales techniques. Students will also be able to identify public relations as it relates to marketing. Students will also identify merchandise display and related risk management techniques by applying resources, interpersonal information, systems technology, critical skills and competencies and critical values. This is the related course for Cooperative Education.
( Content Headings/Topics: 
· Promotion

· Advertising

· Distribution

· Purchasing and Inventory Control

· Market Research

· Entrepreneurship and Risk Management
· Career Exploration and Development
Source of Occupational Skills Standards

	Source/Organization/Agency
	Acronym
	Website or Location of Information
	Section, Chapters, etc. referenced in 
Performance Standards
	Date
of Edition or Version

	States Career Cluster Initiative
	SCCI
	www.careerclusters.org
	(use appropriate pathway)
	2008

	National Marketing Education Standards
	Mark-ED
	http://www.mark-ed.com
	
	


	Student Performance Standards

(Learner Outcomes or Knowledge & Skill Statements)
	Specific

Occupational

Skills Standards
	Alaska Reading, Writing, Math, Science 
4th Ed. PSGLE’s
	Alaska Employability Standards
	Alaska Cultural Standards
	All Aspects of Industry
	How Will Students Be Assessed?
(Formative Level)

	
	
	
	
	
	
	

	Explain the role of promotion as a marketing function
	PRO
	W 4.1

W 4.3

W 4.5

R 4.4
	A 4

A 5
	
	IWE 4
	Pre/Post test

	Identify the elements of the promotional mix
	PRO
	W 4.3

R 4.4
	A 4

A 5
	
	IWE 4
	Pre/Post test

	Develop sales promotion plans
	PRO
	W 4.1

W 4.3

R 4.4,4.6

MA A4.4.1

MA A6.4.1
	A 4 
	
	IWE 1
	simulation

	Analyze the use of specialty promotion
	PRO
	W 4.2

W 4.5

R 4.2

M 8.41
	A 5
	
	IWE 1
	Demo

	Explain the differences between advertising and public relations
	PRO
	W 4.3

R 4.4

R 4.11
	A 4 

A 5
	
	IWE 2
	Pre/Post test

	Develop a public relations plan
	PRO
	W 4.3

R 4.4

R 4.11

S C2, D3
	A 4


	E 1-8
	IWE 7
	Demo

	Explain how to obtain publicity
	PRO
	W 4.1

W 4.3,4.5

R 4.4, 4.6
	A 4


	
	IWE 7
	Pre/Post test

	Advertising
	
	
	
	
	
	

	Explain the types of advertising media 
	PRO
	W 4.3


	A 2

A 5
	
	
	Pre/Post test

	Evaluate the effectiveness of advertising
	PRO
	W 4.1
	A 5
	B 4
	
	

	Calculate media costs
	PRO
	M3.4.1

M3.4.5
	A 5
	
	IWE 3
	

	Select advertising media
	PRO
	R 4.2

R 4.8
	A 5
	
	IWE 1
	

	Explain the use of advertising agencies
	PRO
	W 4.3
	A 5
	
	IWE 1
	Demo

	Explain the components of advertisements
	PRO
	W 4.3

M10.4.1
	A 5
	
	
	Demo

	Describe the use of technology in the promotion function
	PRO
	W 4.2
	A 5
	
	IWE 5
	Demo

	Demonstrate appropriate creativity
	PD
	W 4.4
	A 5
	C 4
	IWE 4
	Demo

	Distribution
	
	
	
	
	
	

	Explain the nature and scope of distribution
	DIS
	W 4.2
	A 5

A 6
	B 2
	
	

	Explain the nature of channel strategies
	DIS
	W 4.2
	A 5
	B 4
	
	

	Select appropriate channels of distribution for specific products
	DIS
	W 4.2

W 4.3

R 4.4
	A 4

B 4
	B 1
	IWE 4
	Simulation

	Using an example, be able to describe the shipping process
	DIS
	W 4.3

R 4.4

R 4.6

MA 4.3.1

MA 4.3.3

MA 4.3.4
	A 2

A 4
	
	IWE 4
	Pre/Post test

	Explain storing considerations and the nature of warehousing
	DIS
	W 4.3

W 4.4


	A 4
	E 6
	IWE 4
	Pre/Post test

	Explain marketing and its importance in a global economy
	BME
	W 4.2
	A 5
	E 5
	
	Pre/Post Test

	Purchasing and Inventory Control
	
	
	
	
	
	

	Plan Purchases
	BME
	M8.4.3

M10.4-1
	B 2
	B 2
	IWE 1, 3
	

	Explain the buying and receiving process
	BME
	R 4.1

W 4.2
	B 2
	B 4
	IWE 3
	

	Explain stock handling techniques used in receiving deliveries
	DIS
	W 4.2

M 10.4.2
	B 2
	B 4
	IWE 4
	

	Explain the types of inventory control systems
	DIS
	W 4.2
	B 2
	B 4
	IWE 5
	Simulation

	Market Research
	
	
	
	
	
	

	Use data for information analysis
	MM
	M6.4.1
	A 1

B 2
	B 3
	IWE 5
	

	Describe the use of technology in the marketing-information management function
	MM
	W 4.2
	B 5
	B 4
	IWE 5
	

	Using appropriate technology, organize and evaluate data collected by the student for specific information analysis
	MIM
	W 4.2

R 4.4

S D2
	A 2

A 4
	B 4
	IWE 5
	Project – with teacher rubric

	Entrepreneurship and Risk Management
	
	
	
	
	
	

	Explain the concept of private enterprise
	ECO
	W 4.2
	A 4

B 3
	B 1
	IWE 2
	

	Identify speculative business risks
	BME
	W 4.1

W 4.4

W 4.5
	B 3
	
	IWE 8
	

	Explain the types of business risk
	BME
	W 4.1

W 4.5
	B 3
	B 3
	
	

	Identify desirable personality traits important to business
	PD
	R 4.7

R 4.8
	B 1

B 2
	D 6
	IWE 4, 9
	Role Play

	Explain employment opportunities in business
	PD
	W 4.2
	B 2

B 3
	
	IWE 6
	

	Explain the types of business ownerships
	BME
	W 4.2
	A 7
	
	IWE 2
	

	Explain legal issues affecting business
	BME
	W 4.2
	A 7
	A 6
	IWE 8
	

	Explain the nature of risk management
	BME
	W 4.2

M 6.4.4
	A 5

A 6

B2
	
	IWE 2
	

	Explain routine security precautions
	BME
	W 4.2

M 3.4.1

M 6.4.1
	A 2
	
	IWE 8
	

	Describe the concept of insurance
	BME
	W 4.2

M 6.4.1
	A 6
	B 3
	IWE 3
	Written Assessment

	Career Exploration and Development
	
	
	
	
	
	

	Identify desirable personality traits important to business
	PD
	R 4.2


	B 1
	D 6
	IWE 9
	

	Identify skills needed to enhance career progression
	PD
	R 4.2
	A 2

B 4

B 5
	D 6
	IWE 9
	

	Analyze employer expectations in the business environment
	PD
	R 4.2
	A 1

A 7
	
	IWE 4, 9
	Self Assessment


(Hint: Use the “tab” key at the end of this table to add more rows.)
List of Major Instructional Resources:  (websites, textbooks, essential equipment, reference materials, supplies)

Recommended Resources:  (websites, textbooks, essential equipment, reference materials, supplies)


Marketing Essentials, 3rd Edition, Glencoe


DECA project materials, (suggest use of DECA co-curricular class organization)

State Standards:


Content Standards for Alaska Students


Performance Standards for Alaska Students


Employability Standards for Alaska Students


Cultural Standards for Alaska Students


http://www.eed.state.ak.us/qschools/standards.html
All Aspects of Industry:


The Institute for Workforce Education (IWE)


http://www.lx.org/iwe/Resources/All_Aspects.doc
Occupational Skills/Standards:


National Marketing Education Standards


http://www.mark-ed.com/ 
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