CTE Course Description & Cross-walk


	Course Name:
	Sports & Entertainment Marketing 
	District Name:
	Anchorage School District
	EED USE ONLY
	Date: 

	Course  Number:
	H8620
	Developed by:
	Carlene Hockema
	Approval Status: 

	Date:
	June 2005
	Adapted from:
	

	


	( Career Cluster/Pathway:
	Marketing, Sales and Service
	( Prerequisite Course(s):
	none

	( Is this the final course offered by district?    YES  FORMCHECKBOX 
    NO  FORMCHECKBOX 
(
	Next Course In Sequence:

	( High School Credit =
	.5
	( This course will be offered:
	 FORMCHECKBOX 
 every year?
	OR
	 FORMCHECKBOX 
 every other year?

	( Technical Assessment Title & publisher: 
	

	( Is this course part of a CTE Program of Study agreement? 
	YES  FORMCHECKBOX 
    NO  FORMCHECKBOX 


	
If Yes, list postsecondary institution & attach the CTEPS Agreement:
	

	( Is this course brokered through another institution or agency?
	 FORMCHECKBOX 
 No
	OR
	 FORMCHECKBOX 
 Yes

	
If Yes, list institution/agency:
	

	( Tech Prep:
	 FORMCHECKBOX 
 No
	OR
	 FORMCHECKBOX 
 Yes
	If Yes, (1) List Postsecondary Institution:
	

	
(2) Name of Course: 
	
	Number of postsecondary credits
	
	

	( Eligibility for Nationally Recognized Skill Certificate(s)/State License or credential at conclusion of this course?
	 FORMCHECKBOX 
 No
	OR
	 FORMCHECKBOX 
 Yes

	
If Yes, identify Certificate(s) or License:
	

	


( Course Description (a brief narrative description as published in the school’s registration materials OR attach the district syllabus): Sports and Entertainment Marketing I is a specialized course to help students develop a thorough understanding of the marketing concepts and theories that apply to the fields of sports and entertainment marketing and management. The areas this course will cover include basic marketing, target marketing and segmentation, sponsorship, event marketing, promotions, sponsorship proposals, and implementation of sports marketing plans. This course will also explore promotion plans, sponsorship proposals, sports marketing plans, and event evaluation and management techniques. Students taking sports marketing will have the opportunity to participate in co-curricular DECA activities.

( Content Headings/Topics: 
Marketing Basics
Sports & Entertainment Management

College & Amateur Sports
Professional Sports

Marketing Products & Services Through Sports
Public Images

Advancing the Cause
Sports Marketing

Entertainment Industry
Marketing Entertainment

Recreation Marketing
Marketing Plans

Legal Issues for Sports & Entertainment
Career Development

Source of Occupational Skills Standards

	Source/Organization/Agency
	Acronym
	Website or Location of Information
	Section, Chapters, etc. referenced in 
Performance Standards
	Date
of Edition or Version

	States Career Cluster Initiative
	SCCI
	www.careerclusters.org
	(use appropriate pathway)
	2008

	National Marketing Education Standards
	MarkED
	http://www.mark-ed.com
	
	


	Student Performance Standards

(Learner Outcomes or Knowledge & Skill Statements)
	Specific

Occupational

Skills Standards
	Alaska Reading, Writing, Math, Science 
4th Ed. PSGLE’s
	Alaska Employability Standards
	Alaska Cultural Standards
	All Aspects of Industry
	How Will Students Be Assessed?
(Formative Level)

	
	
	
	
	
	
	

	Describe the basic marketing concepts
	MB
	R4.8
	A.5
	
	IWE 2, 4
	Pre/Post

Test

	Define the seven key marketing functions
	MB
	R4.4

R4.8
	A.5
	
	IWE 2, 4
	Pre/Post

Test

	Define sports marketing, and understand the importance of target markets
	MB
	R4.7, 8
	A.4
	
	IWE 2, 4
	Pre/Post

Test

	Identify sports marketing strategies.
	MB
	W4.3

R4.4
	
	
	IWE 4
	Pre/Post

Test

	Understand target marketing in entertainment.
	MB
	R4.2
	A.2
	
	IWE 5
	Pre/Post

Test

	Relate advances in entertainment technology.
	IM, CO
	W4.2
	
	
	IWE 8
	Pre/Post

Test

	Recognize the power of TV as a marketing tool.
	IM, CO
	R4.2
	
	E.3
	IWE 5
	Pre/Post

Test

	Understand customer feedback.
	IS
	R4.2
	C.4
	
	IWE 5
	Pre/Post

Test

	Apply the marketing mix to recreation marketing.
	MB
	W4.1

W4.3

R4.4

R4.6

MA A4.4.1

MA A6.4.1
	A.4
	E.1
	IWE 5
	Pre/Post

Test

	Describe the marketing for travel & tourism consumer
	MB
	R4.2

W4.1
	A.2
	
	IWE 5
	Pre/Post

Test

	College and Amateur Sports
	
	
	
	
	
	

	Explain the importance of NCAA ranking of college sports.
	CO
	W4.3

R4.4

R4.11
	
	
	IWE 5
	Pre/Post

Test

	Define market segmentation.
	MB
	R4.2

W4.1
	
	
	IWE 5
	Pre/Post

Test

	Discuss the growing market surrounding women’s college athletics.
	CO, PP, PM
	R4.2

W4.1
	A.5
	B.1

B.2
	IWE 5
	Pre/Post

Test

	Understand the benefits of college sports to the home community.
	PP, PM
	R4.2
	
	B.2
	IWE 5
	Pre/Post

Test

	Identify the benefits of sponsorship & licensing to a team.
	MB, PP, PM
	R4.2, 7, 8

W4.1
	
	
	IWE 4
	Pre/Post

Test

	Explain the reasons for realignment of college conferences.
	PR
	R4.7, 8. 9
	
	
	IWE 3
	Pre/Post

Test

	Discuss marketing and sponsoring of amateur sports.
	PR
	W4.2

R4.2
	
	
	IWE 4
	Pre/Post

Test

	Understand the economic benefits of amateur sports.
	EC
	R4.2
	A.4
	
	IWE 2
	Pre/Post

Test

	Professional Sports
	
	
	
	
	
	

	Discuss the financial impact of professional sports.
	FI
	M2.4.1

M6.4.5
	
	
	IWE 4
	Pre/Post

Test

	Identify the perks associated with big league sports.
	FI
	W4.2

R4.2
	
	
	IWE 3
	Pre/Post

Test

	Describe the distribution process for a professional sports team.
	PR
	W4.2, 3

R4.4
	
	
	IWE 4
	Pre/Post

Test

	Explain the process for financing a professional sports team.
	FI
	W4.2

R4.2
	
	
	IWE 3
	Pre/Post

Test

	Understand the role of agents in marketing.
	OP
	W4.2

R4.2
	
	
	IWE 5
	Pre/Post

Test

	Explain ways professional organizations and their sponsors develop an athlete’s character.
	OP, HR
	W4.2

R4.2
	
	B.2
	IWE 3
	Pre/Post

Test

	Assess the importance of ethical behavior on an athlete’s promotional value.
	PR
	W4.1

R4.11
	A1
	B.2
	IWE 3
	Pre/Post

Test

	Understand the enormous market for sports.
	IM
	W4.2

R4.2
	A.4
	
	IWE 5
	Pre/Post

Test

	Explain emotional ties to sports and earning power of women in sports.
	MB
	W4.2

R4.2
	
	
	IWE 3
	Pre/Post

Test

	Discuss the marketing cycle
	MB
	W4.1

R4.4
	
	
	IWE 2
	Pre/Post

Test

	Marketing Products and Services Through Sports
	
	
	
	
	
	

	Understand sponsors and their investments.
	MB
	W4.2

R4.2
	E.2
	
	IWE 5
	Project

	Discuss prohibited sponsors.
	MB, RM
	W4.2

R4.2
	
	
	IWE 2
	Project

	Discuss promotion and its objectives.
	PR
	W4.1, 3 -5

R4.4, 11
	E.2
	
	IWE 4
	Project

	Understand the tools of promotion.
	P
	W4.1, 3 –5

R4.4
	
	
	IWE 4
	Project

	Define endorsements and their restrictions.
	PR
	W4.2, 3
	
	
	IWE 4
	Project

	Describe qualifications of endorsers.
	PR
	W4.2

R4.2
	
	
	IWE 7
	Project

	Public Images
	
	
	
	
	
	

	Discuss the importance of positive public relations for sports.
	PR
	W4.3

R4.4

R4.11
	A.4

E.2
	B.1 - 4

C.3, 4
	IWE 
	Pre/Post

Test

	Explain how public relations firms assist in creating favorable images.
	PR
	W4.3

R4.4

R4.11
	
	B.1 – 4

C.3, 4
	IWE 
	Pre/Post

Test

	Evaluate how athletes can affect public perceptions.
	PR
	W4.2

R4.2
	
	
	IWE 
	Pre/Post

Test

	List the advantages of fan clubs to both fans and athletes.
	PR
	W4.2

R4.2
	
	E.1
	IWE 
	Pre/Post

Test

	Discuss the importance of marketing research before undertaking a licensing agreement.
	PR
	W4.2

R4.2
	
	
	IWE
	Pre/Post

Test

	Explain how a sports figure can be successful in the lecture circuit
	PR
	W4.2

R4.2
	
	
	IWE
	Pre/Post

Test

	Describe the steps in the creation of popular sports books.
	PR
	W4.2

R4.2
	
	
	IWE
	Pre/Post

Test

	Advancing the Cause
	
	
	
	
	
	

	Describe the importance of charities and tournaments to the successful image of athletes & teams.
	PR
	W4.2

R4.2
	
	
	IWE
	Project

	Explain why athletes become involved with or create their own foundations.
	PR, EC
	W4.2

R4.2
	
	
	IWE
	Project

	Explain why celebrity sports camps have become increasingly popular.
	PR, MB
	W4.2

R4.2
	
	
	IWE
	Project

	Describe ways to promote a sports camp.
	PR
	W4.2

R4.2
	
	
	IWE
	Project

	Define the relationship between sponsorship and interest in one-day seminars.
	PR, MB
	W4.2

R4.2
	
	
	IWE
	Pre/Post

Test

	Evaluate three methods of advertising workshops and discuss the benefits of each.
	PR
	W4.2

R4.2
	E.2
	
	IWE
	Pre/Post

Test

	Sports Marketing
	
	
	
	
	
	

	Explain the role of a sports marketing firm.
	PR, MB, MN
	W4.2

R4.2
	A.4
	
	IWE
	Pre/Post

Test

	Understand the importance of maintaining a positive image for sports owners and marketing firms.
	PR
	R4.2
	A.4

B.1, 4
	A.1, 7
	IWE
	Pre/Post

Test

	Describe sports that have become popular internationally.
	MB
	W4.2

R4.2
	A.4

E.2
	
	IWE
	Pre/Post

Test

	Describe ways in which sports marketing has increased international awareness of sports.
	MB, PR
	W4.2

R4.2
	E.2
	
	IWE
	Pre/Post

Test

	Explain some challenges in marketing the Olympics and women’s sports.
	MB, PR
	W4.2

R4.2
	
	
	IWE
	Pre/Post

Test

Project

	Identify numerous sports marketing careers.
	CD
	W4.2

R4.2
	B.2
	
	IWE 6
	Pre/Post

Test

	Describe the skills and personal characteristics necessary for a career in sports marketing.
	CD, PD
	W4.2

R4.2
	B.2
	
	IWE 9
	Pre/Post

Test

	Entertainment Industry
	
	
	
	
	
	

	Explain financial strategies used the motion picture industry.
	FI
	M3.4.5
	
	
	IWE
	Project

	Calculate film revenue and discuss the importance of foreign markets for movies.
	FI
	M2.4.3

M6.4.4
	
	
	IWE
	Pre/Post

Test Project

	Describe financing in auto racing.
	FI
	M2.4.3
	
	
	IWE
	Project

	Understand the different kinds of entertainment distribution.
	DS
	W4.2, 3

R4.4
	
	A.7

B.1 – 4
	IWE
	Project

	Discuss promotional strategies for motion pictures
	PR
	W4.1, 3 -5

R4.4, 11
	
	A.7

B.1 – 4
	IWE 4
	Project

	Understand the distribution of music.
	DS
	W4.2, 3

R4.4
	
	
	IWE 4
	Project

	Discuss the legalities of music distribution.
	DS, RM
	W4.2, 3

R4.4
	
	
	IWE 4
	Project

	Entertainment Industry, cont.
	
	
	
	
	
	

	Explain two kinds of theatre promotion.
	PR
	W4.1, 3 -5

R4.4, 11
	
	
	IWE 4
	Pre/Post

Test

	Explain the promotional values of entertainment awards.
	PR
	W4.1, 3 -5

R4.4, 11
	
	
	IWE 4
	Pre/Post

Test

	Discuss the ways in which entertainment is distributed.
	DS
	W4.2, 3

R4.4
	
	
	IWE 4
	Pre/Post

Test

	Discuss the preparation needed for a career in the entertainment-marketing field.
	CD, PD
	W4.2

R4.2
	A.1 – 5

B.2
	
	IWE 9
	Pre/Post

Test

	Comprehend the skills needed for specific jobs in entertainment marketing.
	CD, PD
	W.4.1

W.4.3

W.4.4

W.4.5

R.2.2
	B.2
	B.2
	IWE 6
	Pre/Post

Test

	Marketing Entertainment
	
	
	
	
	
	

	Explain customizing entertainment products for a market segment.
	MB, IM
	W4.2

R4.2
	
	A.1, 5, 6

B.3, 4
	IWE 1
	Pre/Post

Test

	Describe customized entertainment for Baby Boomers.
	MB, IM
	W4.2

R4.2
	
	
	IWE 1
	Pre/Post

Test

	Explain the economic utility of entertainment.
	EC
	W4.2

R4.2
	A.4
	
	IWE 2
	Pre/Post

Test

	Discuss the impact of technology on entertainment.
	MB, IM
	W4.2
	
	A.1, 5, 6

B.1 – 4

D.1

E4, 5, 6, 7
	IWE 1
	Pre/Post

Test

	Describe the need for balance between privacy and marketing information
	IM, CO
	W4.2

R4.2
	
	
	IWE 1
	Pre/Post

Test

	Discuss the economics of global marketing entertainment.
	EC
	W4.2

R4.2

M6.4.5

M8.4.3

M10.4.1
	A.4
	
	IWE 2
	Pre/Post

Test

	Describe global distribution of entertainment.
	EC, DS
	W4.2, 3

R4.4
	
	
	IWE 4
	Pre/Post

Test

	Recreation Marketing
	
	
	
	
	
	

	Examine marketing strategies based on changing demographics.
	IM
	W4.2

R4.2
	
	
	IWE 2
	Pre/Post

Test

	Apply market information to recreational events.
	IM
	W4.2

R4.2
	
	B.1 – 4

C.1 – 4

D.1
	IWE 3
	Pre/Post

Test

	Explain the importance of the travel and tourism industry to sports and entertainment marketing.
	MB
	W4.2

R4.2
	
	
	IWE 3
	Pre/Post

Test

	Describe how technology has changed travel marketing.
	IM, MB
	W4.2
	
	
	IWE 5
	Pre/Post

Test

	Understand the importance of partnerships between airlines and recreation destinations.
	MB, PR, PM
	W4.2

R4.2

M8.4.2
	
	E.6, 7
	IWE 2
	Pre/Post

Test

	Discuss the popularity of halls of fame as destinations.
	MB, PR
	W4.2

R4.2
	
	
	IWE 4
	Pre/Post

Test

	Explain the marketing strategies of theme parks and resorts.
	CO, MB
	W4.2

R4.2
	
	
	IWE 4
	Project

	Describe careers in recreation marketing.
	CD
	W4.2

R4.2
	B.2
	E.6
	IWE 6
	Project

	Develop a recreation marketing career plan.
	CD, PD
	W4.2

R4.2
	B.2
	
	IWE 6
	Project

	Marketing Plans
	
	
	
	
	
	

	Explain the steps in the advertising process.
	MB
	W4.2

R4.2
	
	
	IWE 7
	Pre/Post

Test

	Understand the importance of measuring advertising effectiveness.
	OP
	W4.2

R4.2

M8.4.2
	
	
	IWE 4
	Pre/Post

Test

	Define the purposes of marketing research.
	IM, 
	W4.2

R4.2
	
	
	IWE 4
	Pre/Post

Test

	Understand the human element in marketing research.
	IM
	W4.2

R4.2
	
	
	IWE 4
	Pre/Post

Test

	Explain the purpose of a marketing plan.
	PM
	W4.2

R4.2
	
	
	IWE 4
	Pre/Post

Test

	Describe the components of a strategic marketing plan.
	PP
	W4.2

R4.2
	
	
	IWE 4
	Pre/Post

Test

	Discuss the profit motive behind sports & entertainment marketing.
	FI, EC
	W4.2

R4.2

M6.4.5
	
	
	IWE 4
	Pre/Post

Test

	Describe the types of financing related to sports and entertainment marketing.
	FI, MB
	W4.2

R4.2
	
	
	IWE 4
	Pre/Post

Test

	 Legal Issues For Sports and Entertainment
	
	
	
	
	
	

	Explain risk management in sports and entertainment marketing.
	RM
	W4.2

R4.2

M8.4.2
	
	
	IWE 8 
	Pre/Post

Test

	Describe the importance of copyright law to pricing.
	RM
	W4.2

R4.2

M8.4.1, 2
	
	
	IWE 4
	Pre/Post

Test

	Discuss the need for contracts.
	RM
	W4.2

R4.2

M8.4.1

M9.4.1
	
	
	IWE 4
	Pre/Post

Test

	Analyze the public relations impact of labor laws on sports.
	RM
	W4.3

R4.4

R4.11

M8.4.1

M9.4.1
	
	
	IWE 4
	Pre/Post

Test

	Assess the financial harm that strikes may cause a sport?
	RM
	W4.2

R4.2

M1.4.4

M6.4.5
	
	
	IWE 4
	Pre/Post

Test

	Analyze the impact of labor unions on sports and entertainment pricing
	RM
	M2.4.3

M6.5.5
	
	
	IWE 4
	Pre/Post

Test

	Explain licensing.
	RM
	W4.2

R4.2
	A4
	
	IWE 4
	Pre/Post

Test

	Describe the financial value of licensing sports and entertainment merchandise
	RM
	M2.4.3

M3.4.5
	
	
	IWE 4
	Pre/Post

Test


(Hint: Use the “tab” key at the end of this table to add more rows.)
List of Major Instructional Resources:  (websites, textbooks, essential equipment, reference materials, supplies)

Major Instructional Resources: (websites, textbooks, essential equipment, reference materials, supplies)


Sports and Entertainment Marketing, 2e, Kaser and Oelkers


Marketing Essentials, 3rd Edition, 


DECA project materials (suggest use of DECA co-curricular class organization)

State Standards:


Content Standards for Alaska Students


Performance Standards for Alaska Students


Employability Standards for Alaska Students


Cultural Standards for Alaska Students

http://www.eed.state.ak.us/contentstandards
All Aspects of Industry:


The Institute for Workforce Education (IWE)


http://www.lx.org/iwe/Resources/All_Aspects.doc
Occupational Skills/Standards:


National Marketing Education Standards


http://www.mark-ed.com
Instructional area designators are:

BA Business Administration
CD Career Development
CO Communications

DS Distribution
EC Economics
FI Financing

HR Human Relations
IM Marketing-Information Management
IS Interpersonal Skills

MA Mathematics
MB Marketing and Business
MN Management and Supervision

OP Operations
PD Professional Development
PI Pricing

PP Product/Service Planning
PM Product/Service Management
PR Promotion

PU Purchasing
RM Risk Management
SE Selling
National Skills Standards Board (NSSB)

http://www.nssp.org/main
Form #05-08-048
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