Anchorage School District

ASD Course:  Business Marketing               
CIP # 8.070501

ASD Course #: H8670/H8671                                Date:  June 2004, revised
Grade level 10-12. Semester course, may take fall and/or spring one time each, course is not sequential. 

Credit: 1.5 elective credits per semester; .5 may be used as Economics credit

The service industry has become the largest job market segment in the U.S. and the need for a qualified well prepared workforce continues to grow annually.  Retail Merchandising introduces the student to a wide variety of marketing areas including sales, management, promotion, advertising, visual merchandising, event management, international marketing, entrepreneurship, and e-commerce. Students operate real businesses with the guidance of successful community businessmen, partner with new businesses to build clientele or promote products, and become part of an international association of marketing students with whom they interact at national conferences. Job entry opportunities: Sales associate; visual merchandiser; window dresser; manufacturer's representative; advertising representative; stock clerk; assistant buyer; receiving clerk; event management assistant; floor manager; event planner assistant 

Retail is a two semester  program. The fall semester  focus includes general marketing  and visual merchandising. The spring semester explores advertising sports and entertainment marketing, and entrepreneurship. Though the two semesters are linked, students may begin with either semester, but neither Fall nor Spring semesters can be repeated.
Note: NMES (used below) is National Marketing Education Standards
	Career Cluster Area: Retail Sales & Services       
Prerequisites:  None

Pathway: Marketing Education


Occupational Skills Standards/Sources of Supporting Elements: National Skill Standards Board

Eligibility for Nationally Recognized Skill Certificate(s)/State License:  None

Tech Prep:  Articulation agreement with Art Institute of  Seattle, June 2002


	Alaska Content Standards
	Alaska Reading, Writing, Math, Performance Standards
	Performance Standards

(Learner Outcomes)
	   Assessment
	Alaska Employability Standards
	Occupational Skills Standards
	   Alaska Cultural 

Standards
	All Aspects of 

Industry

	LA 

A4
	W4.5 R4.4  C.1.4.1
	Students will be able to explain the scope of marketing.


	Pre/Post

Test
	
	NMES
    I.B

   II.A


	
	

	 LA 

A4
	W4.5 R4.4  C.1.4.1
	Students will be able to explain the purpose of retailing
	Pre/Post

Test
	
	NMES
   II.A
	
	IWE

1-3,9

	LA 

A4
	W4.5 R4.4  C.1.4.1
	Students will be able to explain concepts of marketing such as the five utilities, customers/consumers, target marketing, customer profiles, marketing mix, market segments, demographics, psychographics, and the four p’s.
	Pre/Post

Test
	
	NMES
    I.B
	
	

	LA A2,4


	W4.3 R4.4  C.1.4.1
	Students  will be able to identify, describe and differentiate among the major types of retail businesses.
	Pre/Post

Test
	
	NMES
  II.A
	
	IWE

1-9

	LA A4,B3,B8
	A4.3 R4.4 R4.6 B1.4.1

B 1.4.2
	Students will be able identify the steps  from creation to sale of a processed product.
	Pre/Post

Test
	
	NMES

  II.A
	
	IWE

1-9

	LA 

C1 –C4
	B.1.4.1

B.1.4.2
	Students will be able identiify and differentiate among activities in each of the four retail functions.
	Pre/Post

Test
	
	NMES

   II.A
	
	IWE

1-9

	LA 

A2                       A4                                                                      
	W4.3 R4.4 B.1.41 B.1.4.2


	The students will be able to list the four basis prerequisites for success in retailing.
	Pre/Post

Test
	
	NMES

  II.A
	
	Ç

1-9

	
	
	
	
	
	
	
	

	LA  

A 1-4,6

E A-3

T

A-1-5
	R4.6

W4.3
	Students will demonstrate ability to seek employment through the creation of computer generated resume, cover letter, letter of inquiry, and mock interview.
	Tea obs

rubric
	
	NMES
 I.A,B

IV. A-C
	
	IWE

1-9

	LA  

A 1-4,6

E A-3

T

A-1-5
	R4.6

W4.3
	Students will be able to identify ways that technology impacts business.
	Pre/Post

Test
	
	NMES
II. A, B
	
	IWE

5

	LA  

A 1-4,6

E A-3

T

A-1-5
	R4.6

W4.3
	Students will be able to demonstrate basic computer skills in the following areas: word processing, database, spreadsheet, presentation software, and internet usage.
	Teacher obs 

rubric
	
	NMES
 II. B
	
	IWE

5

	
	
	             
	
	
	
	
	

	LA 

A 1
	 R4.1

R4.4

R4.9

W4.1

W4.3
	The students will be able to explain the importance of visual merchandising.
	Pre/Post

Test
	
	NMES
  II.A
	
	

	LA  

A2

A 4
	W4.3
	The students will be able to pass a basic display safety test with 100% accuracy.


	test
	E

A6
	
	
	IWE

8

	LA  

A2

A 4
	W4.3
	The students will successfully handle paints and other hazardous material in a safe manner and use approved clean up and storage methods.
	Tea

obs
	E

A-6
	
	
	IWE

8

	LA  

A2

A 4
	W4.3
	The students will demonstrate safe and appropriate use of hot wire, display lighting, and power tools used in visual merchandising.
	Tea obser
	E

A-6
	
	
	IWE

8

	LA  

A2

A 4
	W4.3
	The students will be able to successfully dress and undress a standard mannequin.
	Tea obs
	E

A-2
	
	
	IWE

8

	A

A-1-7

D-1-8
	
	The students will be able to create a variety of effective displays including flat board, case, glass cube, marquee, and window.
	Tea obs

rubric
	
	NMES
XI.A-D

 II.E
	
	IWE

4

	LA 

C1-5

A

B-5

HL

B-6

C-1-5
	R4.1

W4.3
	The students will be able to work successfully with a client on a visual merchandising project including creation of an acceptable design, insuring care/security of merchandise, and conducting self in a professional manner.
	rubric
	
	NMES
XI.A-D

 II.E
	
	IWE

1-9

	
	
	
	
	
	
	
	

	G & C

G-2

LA

A-1,2
	W4.3

R 4.1
	The student will be able to identify examples of voluntary exchange, scarcity, opportunity cost, and marginal cost. 
	Pre-Post Test
	
	NMES
  II.A

III.A-F
	
	IWE

4.6

	G&C

F-2,3,7

LA

A-1,3,4
	W4.3

R 4.1
	Students will describe the four basic types of economies indicating strenghts and weaknesses of each.


	Pre-Post Test
	
	NMES
  II.A

III.A-F
	
	IWE

4,6

	G&C

F-1, 6

LA

A-1-6
	W4.3

R 4.1
	Students will be able to successfully draw and explain circular flow.
	Pre-Post Test
	
	NMES
  II.A

 III.A-F
	
	IWE

4,6

	G&C

F-8

LA

A-1,2
	W4.3

R 4.1
	Students will be able to explain methods for determining the economic health of our economy by using such indicators as GDP, GNP. CPI, inflation, balance of trade and employment rate.
	Pre/Post

Test
	
	NMES
  II.A

 III.A-F
	
	IWE

4,6

	G&C

F-4.5, 7

G-1

LA

C-1-5
	W4.3

R 4.1
	Students will be able to apply concepts such as supply and demand, substitution, use of compliments, production possibility, marginal cost and elasticity to the operation of  a business.
	Tea obs,

rubric
	
	NMES
  II.A

 III.A-F
	
	IWE

1-9

	G&C

F-1, 10

G-1

H

A-6

LA

A-1,2
	W4.3

R 4.1
	Students will demonstrate an understanding of comparative advantage, barriers to trade such as tariffs, quotas and subsidies and apply them to the operation of an international business.
	Pre/Post

Test
	
	NMES
II.A, C,

  D & E

III.A-F


	
	IWE

1-9

	G&C

G 1-7

LA

E-1-4
	A.7

A.14

  a.-c.

C.7

R4-

R4.2
	Students will demonstrate ethical (to include environmental issues) behavior in dealing in international trade with third world countries.
	Simula-tions
	
	NMES
 II.A

 III.A-F
	CS 

B-1
	IWE

7

	
	
	
	
	
	
	
	

	LA

A-1,2
	W4.3

R 4.1
	Students will demonstrate appropriate food handling techniques including personal cleanliness .
	Tea obs

Post test
	E

A-2
	FCS

N.ST.

8.2
	
	IWE

8

	M

A-2,6

E-3
	A1.4.1

A1.4.3
	Students will be able to correctly measure and prepare food and beverage items.
	Cust sat*
	
	FCS

N.ST.

8.4

8.5

9.1

9.2

10.3
	
	

	LA

A-1,2
	W4.3

R 4.1
	Students will be able to operate/maintain/clean espresso machine, microwave, commercial blender, and microwave correctly and safely. .
	Tea obs 
	E

A-6
	FCS

N.ST.

8.3
	
	IWE

8

	LA

A-4

B-1,2
	W4.3

R 4.1
	Students will be able to differentiate among basic cash register types indicating advantages and disadvantages of each.
	Pre/Post

Test
	
	NMES
  II.A
	
	

	LA

A-1,2
	W4.3

R 4.1
	Students will be able to operate a PLU cash register,
	Tea obser
	E

A-2
	
	
	

	LA

A-1,2
	W4.3

R 4.1
	Students will be able to describe the use of UPC and its advantages.
	Pre/post test
	E

A-2
	NMES
  II.A
	
	

	LA

A-1,2
	W4.3

R 4.1
	Students will be able to identify methods for authorizing customer credit including all types of checks and credit cards.
	Pre/post test
	E

A-2
	NMES
  II.A
	
	

	M

A-1-6

B-1-8
	M

A1.4.1,A1.4.3
	Students will be able to effectively price products.
	rubric
	
	NMES

VIII.A,B
	
	IWE

4

	
	
	
	
	
	
	
	

	LA

A-1-8
	W4.1
	Students will be able to use persuasive personal selling techniques to increase sales, manage customers, create/serve personal customers, deal with customer complaints and service multiple customers.
	Tea obser

Rubric
	
	NMES
 II.A

XI.A-D
	
	IWE 3

	LA

A-1,2
	W4.3
	Students will be able to identify the four key characteristics of a successful salesperson.
	Pre/post test
	
	
	
	

	LA

A-1,2
	W4.3
	Students will be able to list pre-approach (sales support) activities in which the successful salesperson engages.
	Pre/post test
	
	
	
	

	M

A-1-3,6

B-1-6

E-2,3
	A1.4.1


	Students will be able to maintain adequate inventories of products to meet customer demand.
	Rubric
	
	NMES
X.A,B

IX. A-D
	
	IWE 3

	M

A-1-3,6

B-1-6

E-2,3
	A1.4.1

A1.4.3
	Students will be able to determine total costs of operation (product, fixed costs, labor) and create a profit and loss statement.
	Tea eval of product
	
	NMES
VI.C
	
	IWE 1 

	
	
	
	
	
	
	
	

	LA

A-1,2

T

A-1-5

B-1-3

C-1-3

D-1-3
	W4.3
	The student will be able to explain the nature of marketing research and be able to use technology to assist in retrieving it .
	Pre/post test
	
	NMES
  I.B
	
	

	LA

A-1,2

C-1-5

T

A-1-5

B-1-3

C-1-3

D-1-3
	W4.1

W4.2

W4.3

W4.4
	The students will be able to develop a public relations plan.
	rubric
	
	NMES
 X.D
	
	

	LA

C-1-5

M

A-1-3,5

B-1-8
	W4.3

R4.1

A1.4.1

A1.4.3
	The students will be able to analyze costs/benefits of participation in community activities.
	rubric
	
	
	
	IWE 7

	LA

A-1-8

C-1-5
	W4.3
	Students will be able to explain how to obtain publicity for events/organizations/businesses.
	Pre/post test 
	
	NMES
X.A
	
	

	LA

A-1-8
	W4.1

W4.2

W4.3

W4.4
	The students will be able to produce an effective press release using proper form and annotation. 
	rubric
	
	NMES
 X.B
	
	

	
	
	Semester II Standards
	
	
	
	
	

	LA

A-1.7
	W4.1
	The students will be able to list qualities of the advantageous business site.
	Pre/post test
	
	NMES
   I.C
	
	IWE 1

	LA

A-1.7

M

A-1-5
	W4.1

A1.4.1

A1.4.3
	The students will be able to describe basic types of commercial business leases and given figures, determine costs of sample leases.
	Pre/post test
	
	NMES
 I.D, E
	
	IWE 2

	LA

A-1.7
A-1-6

B-1
	W4.1
	The students will be able to understand terms such as assignment, tenant improvement allowances, subleasing, CAM and use limitations   found in a basic commercial business lease agreement
	Pre/post test
	
	NMES
 I.D, E
	
	IWE 1

	
	
	
	
	
	
	
	

	LA

A-1.7
A-1-6

B-1
	W4.1
	The students will be able to explain the role of promotion as a marketing function.
	Pre/post test
	
	NMES
 X.A
	
	

	LA

A-1.7
A-1-6

B-1
	W4.1
	The students will be able to identify the elements of the promotional mix.
	Pre/post test
	
	NMES
 X.A- D
	
	

	LA

A-1.7
A-1-6

B-1
	W4.1
	The students will be able to describe the use of technology in the promotion function.
	Pre/post test
	
	NMES
  X.A

	
	

	LA

A-1.7
A-1-6

B-1
	W4.1
	The students will be able to explain the types of advertising media.
	Pre/post test
	
	NMES
 X.A
	
	

	LA

A-1.7
A-1-6

B-1,2
	R4.1

W4.1

W4.3
	The students will be able to evaluate the effectiveness of advertising.
	rubric
	
	NMES
  X.A
	
	

	M

A-1-4
	A1.4.1

A1.4.3
	The students will be able to calculate the costs of advertising in all media.
	Pre/post test
	
	NMES
  X.A 
 VI.C
	
	IWE 1

	LA

A-1.7
A-1-6

B-1
	R4.1

W4.1

W4.3
	The students will be able to explain the difference between public relations and promotion.
	Pre/post test
	
	NMES
  X.A
	
	

	LA

A-1,2

C-1-5

T

A-1-5

B-1-3

C-1-3

D-1-3
	W4.1

W4.2

W4.3

W4.4

R4.1

R4.2
	The students will be able to develop sales promotions.
	Rubric

Teacher evaluation
	
	NMES
  X.D
	
	

	LA

A-1.7
A-1-6

B-1
	R4.1

W4.1

W4.3
	The students will be able to explain the advantages and disadvantages of using an advertising agency.
	Pre/post test
	
	NMES
  X.A
	
	

	LA

A-1.7
A-1-6

B-1
	R4.1

W4.1

W4.3
	The students will be able to explain the difference between promotional and institutional advertising,
	Pre/post test
	
	NMES
  X.A
	
	

	
	
	
	
	
	
	
	

	LA

A-1.7
A-1-6

B-1
	R4.1

W4.1

W4.3
	The students will be able to define entrepreneurship and site examples of successful entrepreneurs.
	Pre/post test
	E

A-1-7
	
	
	

	LA

A-1.7
A-1-6

B-1
	R4.1

W4.1

W4.3
	The students will be able to explain the importance of a business plan and its parts.
	Pre/post test
	
	NMES
  I.G
	
	IWE 3

	LA

A-1.7
A-1-6

B-1
	R4.1

W4.1

W4.3
	The students will be able to explain the importance of research to the creation of a new business.
	Pre/post test
	
	NMES
 I.C
	
	IWE 1

	LA

A-1.7
A-1-6

B-1
	R4.1

W4.1

W4.3
	The students will be able to list and explain sources of funding for entrepreneurial businesses and explain such terms as debt funding, collateral, and cosigner.
	Pre/post test
	
	NMES
 I.G
	
	

	LA

A-1.7
A-1-6

B-1

M

A-1


	R4.1

W4.1

W4.3
	The students will be able to explain the process from the creation of a product to the final sale including suggested percentage mark ups.
	Pre/post test
	
	
	
	

	LA

A-1.7
A-1-6

B-1


	R4.1

W4.1

W4.3
	The students will be able to explain the nature and scope of purchasing.
	Pre/post test
	
	NMES
  V
NMES
 VIII
	
	

	LA

A-1.7
A-1-6

B-1


	R4.1

W4.1

W4.3
	The students will be able to explain the buying process including developing resources, shipping, warehousing, receiving, purchase orders, invoices, terms, assortment planning, open to buy, six-month buying plan, stock turnover, negotiation, shrinkage, pricing, development of private labels, national branding, and off shore buying.
	Pre/post test
	
	NMES
 V.A, B
	
	

	LA

A-1.7
A-1-6

B-1

T

A-1-5

B-1-3

C-1-3

D-1-3

E-1-8
	R4.1

W4.1

W4.3
	The students will be able to identify methods for business product services and/ideas sales to include in-store promotion, visual merchandising/store layout, use of advertising media, and the on-line store.
	Pre/post test
	
	NMES
XI.A-D
	
	

	LA

A-1.7
A-1-6

B-1
	R4.1

W4.1

W4.3
	The students will be able to explain the risks, responsibilities, and advantages for the use of credit cards as a means of payment from the entrepreneurs’ point of view. 
	Pre/post test
	
	NMES
 VI.A
	
	

	LA

A-1.7
A-1-6

B-1
	R4.1

W4.1

W4.3
	The students will be able to describe successful employee relations  including scheduling, team building, benefits, unionism, and wages.
	rubric
	E

A-1-7
	NMES
 IV.A
	
	IWE 9

	
	
	
	
	
	
	
	


Recommended Resources:  (Textbooks, equipment, reference materials, supplies)


Marketing Essentials, 3rd edition, Glencoe


Junior Achievement, Business Economics, GLOBE (for high school)

State Standards: 

Content Standards for Alaska Students


Performance Standards for Alaska Students


Employability Standards for Alaska Students

Cultural Standards for Alaska Students

http://www.eed.state.ak.us/qschools/standards.html
All Aspects of Industry 


The Institute for Workforce Education (IWE)

 http://www.lx.org/iwe/Resources/All_Aspects.doc
Occupations Skills/Standards: 


National Marketing Education Standards


http://www.mark-ed.com


National Skills Standards Board (NSSB)
http://www.nssp.org/main
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